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YAl : / Instructions Seat No.:
(1)  GuRisd gaidd [av1al Garael ur 2iaed awdl, [ I [
Fill up strictly the above details on your answer book.
(2)  ormull olisyel »is Uzl Y21 Q1 £id B,
Figure to the right indicates full marks of the question.

Student’s Signature

u-1. GURlsAl HelllAdaedl 218 orudl, ded 218 i [A51edl Ulsu aglal. 20
Explain the meaning of consumer paychology, describe its field of study and
the process of development.

#1241/ OR
u-1. oAU 1235135 cA«lddMi iulad]l Si[Rs1 ovoudl, viuldad virsiRs $dl <d 20
oiel192ll ? GELERQLAL BUAR UHoAl.
Mention the role of appeal in making effective advertisement, how to make
effective appeal? Explain with examples.

u-2. SAVIHAL USIZL UHOAG] A B218AlAl WLl Qeldl. 20
Explain the types of risk and describe how it can be reduced.
»2a1/OR
u-2. GUAIsAL HelllAsidedl Aeciui Lagmlsaid Rrsial 2l 20

Discuss the principles of learning process in the context of consumer psychology.

u-3. gl vid Guadzslasdl uuordl 21l dzslasdl Guelisdl add uz usdl 2420 srgudl. 20
Explain culture and subculture, mention the effect of culture on consumer
behaviour.
w241/ OR
u-3. GUAIsAAHL 049l HOLA] ¢algll 244 del 512891 049l HolAl Ulalsaizil 2L, 20

Discuss the frustrations among consumers and the reactions they cause.

u-4. A dl9o] 1 HEMHAPIAL ulsacd 244 o102 [Atsr«d] ulsul [@a1d agidl, 20
Describe in details of Personality and Market Segmentation of Labor Class
and Middle Class.
#1241/ OR
<
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u-4. HeAlAQQL 2i2d 97 Helladul ALl 1221 Gaui [Alquidr agldl.
What is Attitude? Describe the Importance of Attitude Researches in
Marketing Field.

u-S. ASkAlens Al Al (9UH d 6l)
Write a descriptive note: (any two)
1) s301 wadus.
Family Life Cycle.
2)  Heelo,
Reference Group.

3)  GAluddl GHaL
Stimulation Threshold.

4)  dauads GuEisalil.
Innovative consumer.
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