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RAN-2101001002050001
M.A. (Part - II) (External) Examination April - 2026

Psychology-Paper-10 : Consumer Psychology

Time: 3 Hours ] [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpS>y“p¡ A„L$ âñ“p ‘|fp NyZ v$ip®h¡ R$¡.
 Figure to the right indicates full marks of the question.

Seat No.:

Student’s Signature

â-1.  D‘cp¡L$sp d“p¡rhop“““p¡ A’® S>Zphu, s¡“y„ Aæepkn¡Ó A“¡ rhL$pk“u âq¾$ep hZhp¡. 20
	 	 Explain	the	meaning	of	consumer	paychology,	describe	its	field	of	study	and	 

the process of development.

A’hp/OR

â-1.  Ål¡fps“¡ AkfL$pfL$ b“phhpdp„ A‘ug“u c|rdL$p S>Zphu, A‘ug“¡ AkfL$pfL$ L$¡hu fus¡  20 
b“phip¡? Dv$plfZp¡“p„ Ap^pf¡ kdÅhp¡.

  Mention the role of appeal in making effective advertisement, how to make  

effective appeal? Explain with examples.

â-2.  Å¡Md“p âL$pfp¡ kdÅhu s¡“¡ OV$pX$hp“p dpNp£ hZ®hp¡. 20
  Explain the types of risk and describe how it can be reduced.

A’hp/OR

â-2.  D‘cp¡¼sp d“p¡rhop““p k„v$c®dp„ rinZâq¾$ep“p rkÙp„sp¡ QQp£. 20
  Discuss the principles of learning process in the context of consumer psychology.

â-3.  k„õL©$rs A“¡ D‘k„õL©$rs“u kdS>|su Ap‘u k„õL©$rs“u D‘cp¡¼sp hs®“ ‘f ‘X$su Akfp¡ S>Zphp¡. 20
  Explain culture and subculture, mention the effect of culture on consumer  

behaviour.

A’hp/OR

â-3.  D‘cp¡¼spAp¡dp„ Å¡hp dmsu lspip A“¡ s¡“p L$pfZ¡ Å¡hp dmsu ârsq¾$epAp¡ QQp£. 20
  Discuss the frustrations among consumers and the reactions they cause.

â-4.  îdÆhuhN® A“¡ dÝedhN®“p ìe[¼sÐh A“¡ bÅf rhcpS>““u âq¾$ep rhNs¡ hZ®hp¡. 20
  Describe in details of Personality and Market Segmentation of Labor Class  

and Middle Class.

A’hp/OR
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â-4.  d“p¡hgZ A¡V$g¡ iy„? d“p¡hgZ k„ip¡^“p¡“p¡ dpL$£qV$„N n¡Ódp„ rhr“ep¡N hZ®hp¡. 20
  What is Attitude? Describe the Importance of Attitude Researches in  

Marketing Field.

â-5.  hZ®“pÐdL$ “p¢^ gMp¡. (Nd¡ s¡ b¡)   20
  Write a descriptive note: (any two)

 1) Ly$Vy$„b Æh“Q¾$.
  Family Life Cycle.

 2) k„v$c®S>|’.
  Reference Group.

 3) DØu‘““p Ddfp.
  Stimulation Threshold.

 4) “hâhs®L$ D‘cp¡¼spAp¡.
  Innovative consumer.


